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May 17, 2006
 An International Day of Protest Begins with a Heated Debate 

In downtown Halifax between 1:30pm and 3pm on Saturday, May 20 2006, a heated debate between a Procter & Gamble employee and the animals subjected to her cruel and unecessary animal experiments will take place outside the Spring Garden Public Library.  This debate was initiated by Animal Rights Collective of Halifax to inform the public of Procter and Gamble’s dirty little secret.  The aim will be to urge shoppers to dump brands made by animal testing company Procter & Gamble in favour of “cruelty-free” companies.

This event is part of the 10th annual Global Boycott Procter & Gamble (P&G) Day - co-ordinated by British anti-vivisection organization Uncaged Campaigns and In Defense of Animals, an American organization - to protest the international company’s cruel animal testing policies. Events will take place on the same day, in dozens of different countries around the world. The boycott P&G campaign also has the support of well-known public figures, including: ex-Beatle Sir Paul McCartney, Pretenders lead-singer Chrissie Hynde, acclaimed poet and musician Benjamin Zephaniah, and Morrissey – ex lead-singer of The Smiths.

The mass, worldwide protest is against cruel and lethal tests performed on monkeys, cats, dogs, rabbits, mice and other animals by P&G in the development of ‘consumer’ products. Anti-cruelty campaigners are particularly angry that P&G still performs harmful and lethal tests on animals for cosmetics, which are not required by law.  
Procter and Gamble boast as being leaders in the development of alternatives to animal research.  However, on a number of occasions they have actively lobbied governments to prevent laws that would ban the use of animal testing.  A leaked internal P&G memo (reported in The Independent 04.11.02) revealed how the company had secretly lobbied the European Union and member state Governments to try to block a popular proposal for a European-wide ban on testing cosmetics and toiletries on animals. 

P&G’s ‘pet’ food subsidiary, IAMS/Eukanuba, was exposed by Uncaged Campaigns to be subjecting cats, dogs and other animals to cruel and lethal pet food research - a story that shocked animal lovers around the world.

Jennifer Surrette, spokesperson for Animal Rights Collective of Halifax explains:

“We are here today to let people know that famous brands such as Tide, Bounce, Ivory, and Crest come with price tag of cruelty as they are made by a company that vivisects defenceless animals for the sake of “whiter whites” and “younger-looking skin”. Every bottle of Pantene and can of Pringles chips means more money for Procter and Gamble to do more tests on animals.  Once consumers are made aware, we find the huge majority want nothing to do with this corporate cruelty.   Compassionate consumers realize that going without Procter and Gamble products is a small price to pay to end the suffering of animals.”
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